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METHODS OF TOURIST RESOURCES EVALUATION AS A COMPONENT OF
TOURISM ORGANIZATION

An analysis of the history and the periodicity of the development of methods for assessing tourist resources have
been carried out. Content analysis is considered to be one of the most effective at present in promoting social
networking._It has been found that quantitative and qualitative, differential and integral estimates are most often used
when evaluating tourism resources. An evaluation method based on the methodological principles of content analysis
and subsequent scoring is proposed. This method makes it possible to evaluate the visual tourist appeal and popularity
of individual regions by the number of images of objects in their territories on certain Internet resources. Content
analysis is a special formalized method of studying textual and graphical information, which consists in the
presentation of information in quantitative indicators and its statistical processing. It is characterized by high accuracy
and systematicity.
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Relevance of the research topic. The the development of methods for evaluating tourist
availability of certain types of resources is resources and to introduce content analysis as one
necessary for the implementation of any activity, of the most effective methods currently in
including tourism._Tourism as an industry has a connection with the promotion of social networks.
clear focus on the use of historical, cultural and Statement of the material. To date, a
natural resources. They can be used to meet the specialized and comprehensive assessment of the
needs of society and the organization of an tourist resources of the territory is very important
industry that specializes in recreational services to [14].
the population. These resources are the basis of The evaluation of tourist resources means
tourism resources. Tourism resources are the basis the procedure for determining the qualities of a
for the successful tourism development in recreational object, depending on the way it is
different regions, because they determine the used to meet the needs of recreational actors of
specificity of tourism in a particular region or different ranks, such as industry, society,
country [10]. institution, recreation, etc. Such indicators as

Tourist resources are part of the tourism multicriteria, historicism, ambiguity, hierarchy
and recreational potential of a certain territory, and object-subject character are characteristic of
which is included in the tourist product and is the evaluation [7].
subject to sale for tourism purposes. Tourist The problem of evaluating tourist resources
resources serve as a motivational basis for was initiated in the 1960s by Soviet and
choosing a specific tourism product (by type, Romanian scholars. The first theoretical studies
destination, season and other features). The aimed at developing a methodology for integrated
presence and territorial localization of natural and assessment of tourist resources of the territories
cultural and historical resources determines the are reflected in the works of 1. Sandru,
tourist and recreational specialization of certain Yu. O. Vedenin and M. M. Miroshnichenko [16].
territories. In the 1970s, the conceptual and categorical

Analysis of recent publications on the apparatus of recreational resource science was
research topic. The structure of tourist resources expanded, and basic methodological approaches
is well enough developed and presented in the to the analysis and evaluation of resources were
literature (works by O. O. Beidyk, N. P. Krachilo, formed. = Comforts, recreational  capacity,
O. O. Liubitseva, M.S. Mironenko, 1 .T. resistance to recreational loads were investigated
Tverdohlebov and many others [3, 4, 11, 13]). as their properties [8]. During this period in the

Setting the purpose of scientific research. works of M.V. Bagrov, G.V. Kovalevsky, A.A.
Today, a considerable number of researchers are Minets, V.B. Nefedova, M.O. Omush, V.S.
engaged in the analysis of tourism resources as a Preobrazhensky  described techniques and
component of tourism organization. But there is methods of evaluation recreational areas from the
still no clear opinion on the best method of standpoint of technological, medical, biological,
assessing tourism resources to revitalize tourism psychological and aesthetic approaches. Valuation
activity in any territory. Therefore, the purpose of technology was tested on a variety of regional
this article is to analyze the history and timing of material.
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L.I. Mukhina's research was important
among the scientific achievements of the time.
These studies focused on the subject-object
relations in  recreational assessment, the
peculiarities of the use of quantitative and
qualitative, partial and integral assessments [15].

In the second half of the 70-ies of the
twentieth century, the evaluation of tourist and
recreational resources of the territories became the
subject of scientific interests of Western European
scientists. Their research in this area was in the
plane of spatial planning and territorial
development management. The peculiarity of such
estimation techniques was the predominant use in
the territorial analysis of the system of so-called
"operating cells" formed by equal squares of the
coordinate network. Another feature was the
widespread use of polling methods. Some of the
approaches developed at that time were reflected
in the European Charter for Regional (Spatial)
Planning (the Torremolinas Charter). It is
considered one of the most important system-
forming documents for modern tourist activity
[12].

In the 1980s, in the works of local authors
there is a shift from assessing the quantity and
quality of resources to identify opportunities for
their development, operation and cost of creating
infrastructure [11]. However, no fundamental
changes have taken place in comparison with the
approach of the last decade.

In the 1990s, the problem of identifying and
calculating the tourism resource potential was
viewed from different angles in many economic
and geographical studies. The mechanism of
evaluation of natural and other tourist resources is
analyzed by such authors as 0.0. Beidyk,
L.S. Grinov, S.P. Kuzik, V.. Pavlov, O.V.
Zhivitsky and many others. The evaluation of the
material and technical base of tourism was
considered by L.O. Ivanova, K. Ya. Kondratiev
and other specialists. However, the approaches
used by researchers differed significantly and
often contained opposite concepts, which made
any methodological unification impossible. The
Russian scientist S.V. Krivov, characterizing this
period notes that "the problem of definition and
calculation of tourist potential flooded
geographical and economic science without any
contextualization of its meaning and purposes".

In recent years, techniques have emerged in
which the diversity of landscapes and their
landscape-aesthetic appeal, the intensity of
functioning of interurban and suburban bus routes,
the density and significance of architectural,
archeological, historical sites, the presence of
sports sites, have begun to be used among the

evaluation factors, their type and capacity,
availability and number of sanatorium
establishments, hotels, cultural establishments the
presence and variety of tourist routes of various
types.

Also, in the last decade, GIS technologies
have been increasingly used in the analysis of
tourist resources, which allow not only to map the
results of the assessment in a cartographic way,
but also to a large extent automate the evaluation
itself [7].

When evaluating tourism resources, the
most commonly used types of assessments are
quantitative and qualitative.

The first group includes such indicators as
volume of stocks, area of distribution, period of
possible exploitation, etc. In the process of such
evaluation, the development of rating scales is
important. However, not all scholars share this
approach to the assessment of recreational
resources. Most often use scales with 3-7 degrees,
where the most favorable conditions are
evaluated, respectively, the highest score.

The second group includes assessing the
degree of propriety of the properties for a
particular type or cycle of recreational pursuits,
such as expressiveness, grandeur, contrast, the
ability of recreational resources to evoke positive
emotions, etc. Most often, the words "best",
"worst", "largest", "larger", "most attractive",
"moderately favorable", "more profitable" are
used for such evaluation [8].

Also, the assessment of recreational
resources is differential and integral. Differential
assessment is given separately for each resource,
for example, its peculiarities within a certain
region or country as a whole. Integral assessment
is given by a certain part of the territory, which
differs in the homogeneity and the set of discrete
distribution of different types of resources within
its territory. It is the integrated assessment that
allows us to identify the most optimal coexistence
of different types of recreation in a particular
territory [6].

To date, six major types of tourism resource
assessment have been formed:

* Medical and biological evaluation of
passes influence of various natural factors on the
human body.

o The technological type involves the
assessment of the suitability of the territory for a
certain type of recreational activities: the absence
of the possibility of adverse and dangerous natural
processes (landslides, avalanches, ovals and
villages), man-made accidents, as well as the
sanitary and hygienic condition of the territories.
This assessment assumes two aspects at once:
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opportunities for recreation of different types of
recreational activities, as well as possible
prospects for engineering and development of the
territory. One of the most important indicators of
such an assessment is the recreational capacity of
the territory (resource).

* An economic assessment that aims to
reflect the economic impact that tourism and
recreational resources bring to society over a
given period. This estimate shows the value of
natural lands and labor resources involved in
recreational activities to further calculate tourist
rent without which long-term exploitation of these
lands is impossible, etc. Use the following
methods of economic evaluation of recreational
resources: rent, cost and economic - tourist
improvement.

» Psycho-aesthetic evaluation is based on
the emotional effect of the resource or its
components on the recreation and takes into
account the degree of contrast, landscape
saturation, forested territory, exoticism,
uniqueness, attractiveness.

» The cadastral evaluation is carried out by
the appropriate official institutions and consists of
a systematic summary of the territories intended
for the organization of tourist activities,
restoration of human health and recreation.
Cadastral information is also supplemented by an
assessment of the complexity of different routes
and their accessibility for different groups of
tourists, distance from major industrial, cultural,
transport centers, etc. [12].

In the domestic and foreign science
considerable experience is gained in estimating
the tourist resources of the territories and spatial
planning of the recreational economy on the basis
of such assessment. However, no common
recognized methodology has yet been established
[14].

O. O. Beidyk [3; 4], M. B. Birzhakov [5],
A. Yu. Alexandrova [2] propose to use the
following methods for the assessment and analysis
of recreational resources:

- The normative-index method is to study
the actual state of a certain type of recreational
resources in comparison with the normative level
taken for the standard. Using this method, one can
study the security of the population and those who
are resting with the main types of tourist
resources, meeting their needs in various types of
recreational activities, etc.;

- The balance method involves comparing
the availability of resources and their use. This
method has been successfully used to balance
land, beach, labor, etc., in researching the needs of
different populations in certain types of

recreation;

- The graphical method is based on
presentation of  structural and  dynamic
composition of indicators in the form of diagrams,
linear graphs;

- The cartographic method involves
modeling of recreational activity with the help of
recreational research maps. This method opens
considerable opportunities in obtaining
qualitatively new data on patterns of formation,
development and dynamics of territorial
recreational systems;

- The expert method is used to obtain
information about the potential of the territories
where the holiday is organized;

- Statistical and mathematical methods are
widely used in the processing and analysis of
recreational resources (averages, economic
indices, correlation, regression models, etc.);

- The point estimation method is used to
identify and characterize natural recreational
resources that cannot be estimated by absolute
quantitative values. This method can also be used
in assessing the suitability of sites for the
organization of recreational areas.

The point estimation is one of the most
common methods for assessing tourism resources.
Assessment in this method is the result of the ratio
of tourism resources to recreational activities [6].

There are the following stages of point
estimation of tourist resources:

1. Defining the purpose, goals and
objectives of the study: when conducting the
assessment, you must first determine the subject
and object of assessment, their ranks, specific
types of recreational activities at the evaluated
objects, because different classes and different
categories of recreators make their own
requirements to the appropriate groups of tourist
resources.

2. Selection of indicators to be taken into
account in the assessment process. It is important
to identify the specific requirements that the
subject makes for the object and, based on them,
to determine the necessary properties and
indicators against which these properties should
be evaluated. The list of indicators is formed on
the basis of such and requirements.

3. Development of rating scales for
individual indicators. This stage is the essence of
evaluation. In fact, developing a rating scale
comes down to choosing the number of evaluation
steps, setting intervals between them, and dividing
them into a measurement scale. In the process of
determining the intervals of evaluation scales, in
ecach case, linear and nonlinear relationships
between measurement and evaluation, and equal
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and uneven intervals are used.

4. Obtaining partial estimates: translate
measured indicators into estimates based on
previously developed rating scales.

5. Obtaining common integral estimates:
the value of all the components evaluated in the
integral estimates can be taken as one, or taken
into account with the introduction of special
coefficients of significance for the estimates of
individual indicators. Integral scores obtained can
take different forms of expression - verbal scores
(eg, high-medium-low, fit - poorly - fit) and
digital (categories I, II, III, points, ratings, ranks,
etc.).

6. Analysis of the results [7].

Ball scores in recent years are becoming
more widely used, and the methods of obtaining
them are improving, but the appropriateness and
correctness of their use remains a question. The
characteristics of recreational resources can be
measured by both relative and natural
(quantitative) values. That is why for the
rationalization and formalization of obtaining
integral estimates of the use of scoring methods is
the only possible method of evaluation [14].

Thus, the article considered the methods of
analysis, evaluation of tourist and recreational
resources and determining the resource and
recreational rating of the territory of regions,
founded by many authors.

We propose to use a method of assessment
based on methodological principles of content
analysis and subsequent scoring. This method
makes it possible to evaluate the visual tourist
appeal and popularity of individual regions by the
number of images of objects in their territories on
certain Internet resources.

An integral score can be determined by
ranking (also on a five-point system) the sums of
the components of the four scoring blocks. Thus,
it is possible to evaluate the natural, socio-
geographical, historical and cultural resources and
visual appeal of recreational resources (by
analyzing iconographic Internet content) in
individual regions of any country and identify the
most suitable and promising areas for tourism.

Nowadays, when information has become a
major asset, methods aimed at researching its
various sources are of particular importance.
These include content analysis, which applies not
only to documentation, but also to other data,
including graphic information.

Content analysis is a special formalized
method of studying textual and graphical
information, which is to present information in
quantitative terms and its statistical processing.
The method is characterized by high accuracy and

systematicity [1].

There are two main types of content
analysis - qualitative and quantitative. The first
kind is related to the fixation of nontrivial
utterances, linguistic  intonations with an
understanding of the value of the content of the
message. The second type is aimed at detecting
the frequency of use of certain words, symbols,
topics contained in the text being studied.

Objectivity is one of the most important
requirements for content analysis. Such analysis
should be carried out according to strictly defined
rules, its categories and definitions should be
unambiguous so that any researcher on the same
object comes to the same conclusions as his
predecessors. This requirement poses an important
problem for the researcher in the selection of
categories, units of analysis and calculation [9].

The subjects of traditional content analysis
are:

- documents, the content of which is
investigated, makes it possible to set a clear rule
for fixing the required characteristics (the
principle of formalization);

- most often the subject of content analysis
research are press releases, television, radio,
meeting minutes, free interview data and open-
ended questionnaires.

Among the stages of development and
application of content analysis we can distinguish
the following:

- formulation of the topic, objectives and
hypotheses of the research;

- defining the category of analysis - the
most general, key concepts that correspond to
research objectives [1].

The common concept of content analysis
involves analyzing the content of the text. We
suggest using a content analysis technique to
investigate the iconographic content of online
sources related to regional imagery.

Iconographic Internet content is the
information content of a website in the form of
graphics, images, and multimedia.

The essence of the study of visual tourism
resources is to conduct a quantitative and
qualitative analysis of images of tourism resources
of the country under study on the basis of
information from selected websites.

Quantitative analysis is a definition of the
total number of images that are territorially in a
region, which in turn reflects the popularity of
tourists. The qualitative analysis consists of
dividing the pre-selected pictures into different
categories (natural and historical and cultural
tourist sites), which makes it possible to further
reveal the tourist attractiveness of different
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recreational resources.

For the study, the authors selected websites
that allow the most objective analysis of their
content. The main selection criteria were:

* The website has its own directory of
themed photos;

* Each image must be linked to the area
displayed on the map.

* A photo directory from the site is
presented and viewable in Google Earth Pro
layers;

» The website should be popular with users;

* Distribution to wusers should be
characterized by globality, that is, worldwide
distribution.

Two sites were identified as an example —
Panoramio [18] and 360 Cities [19].

Panoramio is an American photo placement
website that allows you to store their geographical
coordinates. The site is integrated with Google
Maps. It allows you to set the geographical
location of objects in photos uploaded by users
from around the world, and view photos of the

area viewed on the map. Panoramio photos are
available for viewing on Google Earth — Google
Earth, Google Maps, and Garmin satellite
navigation devices. The site has more than 100
million photographs [18].

360 Cities is a site gallery of interactive 3D
panoramas from all over the world, made with
high resolution and geographic mapping [19].

Photos of Panoramio and 360 Cities are
available for viewing in Google Earth. Google
Earth is a computer program developed in 2001 in
the United States. It displays 3D Earth images
based on satellite images, as well as various types
of images superimposed on the Earth's surface.
Google Earth Pro has 2 layers of photos taken by
users of Panoramio and 360 Cities. The program
is English-speaking, translated into 45 languages,
including Ukrainian [17].

According to the basic data of Internet
sources, a table was created with general
information about the websites used in the work,
which clearly reflects the distinct and common
qualities between them (Table 1).

Table 1
General information about the websites that were used
(example of using content analysis [18; 19])
Resource Number of Number of Language
Year of photos,
name and Country . Type o1 users, Map used and
. foundation million o .
link . millions translations
units
Integrated English,
Photo website with translated
Panoramio USA 2005 that al.lOWS you More than Over 8 Google into 47
to pin their 100 Maps and languages,
coordinates Google including
Earth Pro Ukrainian
Integrated English,
A panoramic with translated
.. photo website More than Google into 10
360 Cities USA 2013 that allows you 4,5 Over 3 Maps and languages,
to pin them Google partly into
Earth Pro Ukrainian

Conclusions. Alternative land use issues
may arise when analyzing and evaluating tourism
resources to revitalize tourism activity. This is
especially true when drawing up general schemes
of their development, in the process of tourist
zoning and in solving other scientific and practical
problems of the development of individual tourist
and recreational complexes.

It is also important to choose the form of
assessment correctly. The most popular at the
present stage is the point and economic rating

system. If the first bit easier to compare the results
obtained, the economic cost factors responsible
rationale for the development and efficiency of
tourism resources and territory as a carrier of
goods.

Content analytics, as one of the most
effective at the present time, in connection with
the promotion of social networks, allows you to
analyze the quantitative and qualitative indicators
of the Internet content of images in any region and
to score a visual tourist attraction and popularity.
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AHoTanis:

30a BOHUKO, Hamania T'OPOJXAHKIHA, Kocmawmun IOPE. METOJUKU OLIHKKW TYPUCTHUYHUX
PECYPCIB K CKJIAJIOBA OPI'AHI3ALIIl TYPU3MY

[IpoBeneno anaxii3z icropii Ta NepioJUKH pO3pOOOK METOAUK OLIHKU TYPHUCTHYHHMX PECYPCiB Ta BIPOBAIDKECHHS
KOHTEHT-aHaJli3y K OJHOTO 3 Hale(EeKTHBHIMIMX METOAIB Ha IaHWH Yac y 3B’A3Ky 3 IOIMYJSPU3ALIEI0 COLIAIBHUX
Mepex. Po3risiHyTO METOOMKHM aHamizy, OLIHKM TypPHUCTHYHO-PEKpEeallifHMX pPecypciB Ta BH3HAYEHHS PECypCHO-
PEKpeaIiifHOro PeUTHHTY TEPUTOPIi PETIOHIB, 110 3aIIPOMOHOBAHO OaraTrbMa aBTOPaMHU.

IIpu 3nilicHEeHHI OIIHIOBaHHA TYPHCTHUYHHX PECypCiB HaWdacTille BUKOPHUCTOBYIOTHCS KUTbKiCHA 1 SIKiCHA,
nudepeHIiiiiHna Ta iHTerpajbHa OIiHKU. 3alpONOHOBAHO METOJ OIIHKH, IO 3aCHOBAaHWH Ha OCHOBI METOHOJOTIYHHX
MIPUHIIMITIB KOHTEHT-aHaJi3y Ta IMOAANbINOi OanbHOI OMmiHKK. Takuéi MeTon Ia€ MOXKIWBICTh OIIHHUTH Bi3yallbHY
TYPUCTUYHY NPUBAOJIMBICTh Ta TOIMYJSIPHICTE OKPEMHUX PETIOHIB 3a paxyHOK KUIBKOCTI 300pakeHb 00’€KTiB Ha ix
TepUTOPii Ha BU3HAUYCHUX [HTEpHET-pecypcax.

Konrenr-anainis - cneniaisHuid popMallizoBaHui METOJT BUBYEHHS TEKCTOBOI 1 rpadiuHoi iHdopmauii, o mosusrae
y TIpexacTaBieHHI iH(opMalil B KUJIbKICHUX ITOKa3HMKax 1 1 cTaTucTuuHiil oOpoOui. XapakTrepusyeTbcs BEIHKOIO
TOYHICTIO 1 CHCTEMaTW4HICcTIO. J[0BEIeHO, 10 METOAMKa KOHTEHT-aHaji3y Aa€ 3MOry IpOoaHali3yBaTh KUIBKICHI Ta
SIKICHI TIOKa3HUKH [HTEpHET-KOHTEHTY 300pakeHb OYb-sIKUX PErioHIB Ta JaTu OalbHY OLIHKY Bi3yaJlbHOI TYpUCTHYHOI
NpUBaOIMBOCTI Ta MOITYJISIPHOCTI TYPUCTUYHUX PECYPCIB.

BuokpemieHo aBa OCHOBHMX BHJM KOHTEHT-aHaNi3y - 1€ SKICHMI Ta KinpkicHud. [lepmmit nos's3anuit 3
(ikcyBaHHSM HETpPHUBIaJbHUX BHUCIIOBIIOBAHb, MOBHUX IHTOHAIIW 3 PO3YMIHHAM ITiIHHOCTI 3MICTy TOBiJIOMJICHHS, a
IpyTUi HalUIEHWH HA BHSBICHHA YacTOTH BHKOPUCTAHHA IIEBHUX CJiB, CHMBOJIB, TEM, IO MICTATECA Y
JIOCITIHKYBaHOMY TEKCTi.

3anpornoHOBaHO BUKOPHCTAHHS METOIWKH KOHTSHT-aHaNi3y y MOCIHIHKeHHI iKOHOTpadidHOoro 3MicTy [HTEpHeT-
JDKepedI, o MOB’sI3aHi 13 300paKeHHSIMH PETiOHIB.

OO6paHo BeO-caiiTH, 10 JMAIOTh 3MOTY HaWOUIBII 00’€KTHBHO MpoaHali3yBaTH iX 3MicT. OCHOBHUM KpPHUTEPisMHU
BiZI0OpY CIIyryBaiu HacTyITHI: BeO-calT Mae BIACHMI KaTaJor TeMaTHYHHUX (oTorpadiil; KoxxHe 300pakeHHS TOBUHHO
MaTd IPUB’SI3KY N0 TEpUTOpii, 0 BigoOpaxkaeTbcs Ha KapTi; Katajmor ¢ortorpadiid i3 calWTy mnpeacTaBiaeHUi i
JNOCTYIHUH Ui neperyisigy y apax nporpamu Google Earth Pro;e6-caliT moBHHEH MaTu HONYJSIPHICTB cepen
KOpUCTYBayiB; IOLIMPEHHS Cepell KOPUCTYBadiB IIOBMHHE XapaKTepusyBaTHcs rioOaibHIiCTIO, TOOTO Matu
3arajbHOCBITOBE MMOLTHUPEHHS.

Jlnst mpukana 0ys10 BHOKpeMIISHO JiBa caiiTa - Panoramio Ta 360 Cities.

Panoramio - amepukaHCHKHN BeO-caliT uIs po3MimieHHs dororpadii, mo ma03Bojse 30epiraTi iXx reorpadivni
koopauHaTh. Cait inTerpoBanuii 3 kapramu Google. Ile 103BoJIs€E sIK BCTAHOBUTH reorpadivyHe MoJI0KeHHs 00'€KTiB Ha
¢doTorpadisx, 3aBaHTAKEHWX KOPUCTYBayaMH 3 YCBOTO CBiTy, Tak i1 momauBUTHCS (oTrorpadii MmicmeBocTi, M0
neperasaaeTbes Ha Kapti. Potorpadii Panoramio moctymui mist meperssimy B reocepBicax Google - Google Earth,
Google Maps, a TakoX B IPUCTPOAX CYIMyTHHWKOBOi Hapiramii Garmin. Ha caiiti po3mimeno 6inpme 100 MinbiioHIB
¢ororpadii.

360 Cities - caiir-rasepesi iHTepakTHBHMX 3D-nmaHopaMm 3 yChOro CBITY, 11O 3pOOJICHI 3 BUCOKOIO PO3ALIBHOIO
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®ororpadii caiiriB Panoramio ta 360 Cities moctymHi s meperiany B reonporpami Google Earth.Google Earth
- IIle KOMIT'IOTepHa mporpama, 1o oyna po3pobdiiena y 2001 pomi B CIIIA. Bona BimoOpaxae 3D-300pakeHHsT 3emMiti Ha
OCHOBI CYITyTHHKOBHX 300pa)k€Hb, a TAKOX PI3HOMAaHITHI BUAM 300pakeHb, HAKJIAJCHUX Ha IMOBEPXHIO 3eMii. Y Bepcil
Google Ilmanera 3emns Pro mameceHo 2 mrapm 3 ¢ortorpadissmu KopuctyBadiB caiftiB Panoramio Ta 360 Cities.
[Iporpama aHTIIOMOBHA, TIepekIIaficHa Ha 45 MOB CBITY, B TOMY YHCIi YKPaiHCBKY.

Kro4oBi ciioBa: TypuCTHYHI pecypcH, opraHizaiisi Typu3My, METOJIMKa, OL[IHKa, KOHTEHT-aHaJi3, Be0-caiT.

AHHOTALUA:

30a BOHUKO, Hamanva T'OPOJXAHKHHA,  Koncmanmun T'OPE. METOJUKUA  OLIEHKH
TYPUCTUYECKUX PECYPCOB KAK COCTABJISIOIIAS OPTTAHU3AIIVU TYPU3MA

[TpoBeneH aHamM3 UCTOPUU W MEPUOJUKH pa3pab0TOK METOJHUK OLEHKH TyPHUCTHYECKHX PECYpCOB M BHEAPECHUE
KOHTCHT-aHAJIN3a KaK OJHOro W3 HambOoyiee 3((EKTUBHBIX METOJIOB B CBSI3U C IMOMYJISIPU3AIMCH COIMATBHBIX CETCH.
PaccMoTpeHBl METOOWKM aHaiu3a, OLEHKH TYPHUCTCKO-PEKPEALMOHHBIX pECYpCOB U OIPEIEIeHHE PECypCHO-
PEKpEaroHHOTO PEHTHHTa TEPPUTOPUH PETHOHOB, MPEUIOKEHHBIE MHOTUMH aBTOPAMH.

[Ipu ocymiecTBICHHH OIEHKH TYPHUCTUYECKHX PECYpCOB dalle BCEro HCHOJIB3YIOTCA KOJIMYECTBEHHAS H
KadecTBeHHas, aud¢epeHranTbHas M WHTETpaibHAs OICHKHW. [IpemoXeH MeToN OICHKHW, OCHOBaHHBIM Ha
METOJOJOTHYCCKUX MPHHINIAX KOHTCHT-aHaJi3a W TOCIenyromed OaulbHOW OLeHKH. Takoi MeTox mJaeT
BO3MOJKHOCTh OIIGHHTHh BH3YaJbHYIO TYPHCTHUECKYIO MPHUBJIEKATEIBHOCTH M MOIYJSIPHOCTh OTACIHHBIX PETHOHOB 3a
CYeT KOJIMYECTBa N300pakeHI 00BEKTOB Ha UX TEPPUTOPUH Ha OIIpeesIeHHBIX VIHTepHeT-pecypcax.

KonTeHT-aHanm3 - crienuanbHbli (GopMain30BaHHbIN METO] U3yYeHHS TEKCTOBOH U rpadudyeckoil nHGopMarmm,
3aKIIIOYAIONIUICS B MPEICTABICHUH HH()OPMAIMK B KOJHMYCCTBEHHBIX IMOKA3aTENAX M €€ CTATUCTHUYCCKOW 00paboTKe.
XapakTtepuzyercs: 00JIbIION TOYHOCTHIO M CUCTEMAaTHYHOCTHIO. /l0Ka3aHO, YTO METOJMKAa KOHTEHT-aHaJI13a T03BOJISIET
MPOAHATU3NUPOBATh KOJMYCCTBCHHBIC W KA4YEeCTBCHHBIC IMOKa3aTelu VIHTCPHET-KOHTEHTa W300paXKeHU JFOOBIX
PETHOHOB | JaTh 0AJUILHYIO OIICHKY BH3YalIbHONW TYPUCTUYCCKOM MPHUBJICKATEILHOCTH U MOMYJISIPHOCTH TYPUCTHYCCKUX
pecypcoB.

Boiaenensl 1Ba OCHOBHBIX BUAA KOHTEHT-aHAJIW3a - 3TO KAUECTBEHHBIM M KOJMYECTBEHHBIN. IlepBbIil cBsizaH ¢
(UKCUpOBaHWEM HETPHWBHANBHBIX BBICKA3bIBAHMH, PEUEBBIX WHTOHAIMA C ITOHWMAaHHEM IICHHOCTH COJACpKaHUI
COOOIIeHNs, a BTOPOIl HaIlelleH Ha BBIABICHHE YaCTOTHI HCIOJB30BAHUS OIPEIEIICHHBIX CJIOB, CHMBOJIOB, TEM, UTO
colieprKarcs B MCCIETyeMOM TEKCTE.

[IpemmoskeHO HCIIONB30BAaHWE METOMMKH KOHTCHT-aHAIHN3a B WCCICIOBAHMHM MKOHOTPA(QHUIECKOTO ComepKaHHs
HHTEepHET-UCTOYHUKOB, CBA3aHHBIX C N300PaKCHHUSIMHU PETUOHOB.

[MpennoxkeHsl calThl, MO3BOJISAIOIIME Hanbosiee OOBEKTUBHO NPOAHAIM3UPOBAaTh UX cojepkaHue. OCHOBHBIM
KPUTEPHUSIMH OTOOpa CIYXKHIM CICAYIOMIHE: BeO-CalT MMeeT COOCTBCHHBIM KaTallor TeMaTW4ecKux (ororpaduii;
KaXJI0€¢ M300paKeHUE JODKHO HMETh PUBSA3KY K TEPPUTOPHH, OTOOpakacTcs Ha KapTe; Katajor ¢ororpaduii ¢ caiita
MPEJCTaBICH M JOCTYICH Ui TpocMoTpa B ciosx mnporpammbel Google Earth Pro; BeG-caliT mommkeH HMeETh
MONYJIAPHOCTh  CPeIy  I0JIb30BaTesIeH; paclpoCTpaHEHHE Cpexy I0Jb30BaTelel JOJDKHO —XapaKTephU30BaThCs
JI00ATBHOCTH, TO €CTh IMETh OOIIEMUPOBOE PACTIPOCTPAHEHHE.

Jlst mpumepa ObII0 BBIIENIEHO JBa caita - Panoramio u 360 Cities.

Panoramio - amepukaHCKUi BeO-caliT Juis pasmenieHus GoTtorpaduii, mo3BOJIIET COXPAHITh UX Teorpadguyeckre
koopauHaThl. CalT umHTerpupoBaH ¢ kaptamu Google. DTO MO3BOISET HE TOJMHKO YCTAaHOBHTH Teorpaduyeckoe
MOJIOKEHHE OOBEKTOB Ha QoTorpadusax, 3arpyKeHHBIX [OJH30BATEIIMU CO BCEr0 MHpa, TaK W IOCMOTPETH
¢dotorpadum MecTHOCTH, TpocMmaTpuBaeMoil Ha Kkapre. dortorpadum Panoramio MOCTYmHBI UIsI MPOCMOTpPA B
I'eocepBuc Google - Google Earth, Google Maps, a Takxe B ycTpolCTBax cryTHHKOBOW HaBurauuu Garmin. Ha caiite
pasmernieHo 6osee 100 000 000 pororpadmuii.

360 Cities - caiiT-ranepest HHTEpakTUBHbBIX 3D-maHOpam co Bcero Mupa, ClieJIaHHbIE C BBICOKUM pa3pelIeHUEM H
HMEIOT reorpaduuecKyro IpHUBS3KY.

®dororpaduu caiitoB Panoramio u 360 Cities nqocTymHbl A mpocMotpa B reonporpamu Google Earth.Google
Earth - »T0 KOMmBIOTEpHAsh mporpamma, Kotopas Obuia paspaborana B 2001 romy B CIIA. Ona orpaxaer 3D-
n300pakeHs 3eMIM HAa OCHOBE CITyTHHKOBBIX M300pakKeHHWH, a TaKkKe pasziIMyHbIC BHIBI N300pa’keHIHA, HAJIOKCHHBIX
Ha moBepxHOCTh 3emun. B Bepcum Google [Tnanera 3emis Pro mameceHo 2 cmos ¢ ¢oTtorpadusiMu moip30BaTesneit
caiitoB Panoramio u 360 Cities. Ilporpamma aHTIOsI3bIYHAs, TiepeBelneHa Ha 45 s3BIKOB MHpa, B TOM YHCIE
YKPauHCKHUH.

KiroueBble c10Ba: TypUCTHIECKHE PECYPCHI, OpraHU3alUs TypHU3Ma, METOINKA, OIIeHKA, KOHTEHT-aHAJIN3, BEO-
Caiir.
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